
Capstone Briefing 
 

 In the light of preparing a final project for class, my imagination had to run wild 

for a completely fabricated story with a tad bit of reality to make sense. This capstone 

project discusses the positive light on DiGiorno after their Twitter scandal in 2014. The 

fabricated part of this project will tell the story of Urban Prep Academy in Chicago 

receiving funding from DiGiorno for better school materials. A magazine article, press 

release, blog post and twitter post has been formulated. It is the media outlets for each 

piece, selection of outlets and audiences, background research, and other items that make 

this story come full circle. 

 In deciding which media outlets to submit my articles, Twitter, DiGiorno’s 

website, local Chicago newspapers and The New York Times were selected. Twitter was 

an obvious choice because it gets out information fast and gives easy access to other 

websites. It would be in the best interest if the created Twitter post gets tweeted on 

DiGiorno’s Twitter and The New York Times twitter for the article to be available to 

more publics. The blog post will be linked on Twitter, again using both DiGiorno and 

The New York Times accounts, and DiGiorno’s website. The press release on the future 

Summer Festival will be published in local Chicago newspapers, news and radio. Since 

the press release gives information on a future event taking place in Chicago, public 

knowledge of this needs to take priority in Chicago. 

 These outlets were carefully selected by narrowing down the outlets most popular 

to the public. The New York Times has over sixteen million followers on Twitter, getting 

information out to a wide range of people. The New York Times newspapers are also 

delivered across many cities in the nation. Americans that already know of DiGiorno’s 



Twitter scandal will see the good of DiGiorno through the article. DiGiorno has over 

ninety-thousand followers on Twitter meaning they will also be able to get the word out 

to many admirers and show them that while followers may have questioned DiGiorno’s 

values after their twitter mishap, DiGiorno’s actions still meet the values they were built 

on. The Chicago Tribune will also be chosen in order for Chicago residents to see what is 

taking place in Urban Prep Academies. This will hit home for those residents because the 

story takes place in Chicago and its heartwarming feel will allow them to think more 

highly of DiGiorno.  

 For background research I explored the Internet to find articles on DiGiorno’s 

Twitter scandal to ensure the information in the article was correct. DiGiorno’s website 

was another outlet studied by reviewing their history timeline and searching for the 

company’s values. Twitter was investigated to see what users tweeted as a result of 

DiGiorno’s #WhyIStayed tweet. This would give insight on whether many people were 

upset by their tweet or if it affected a small majority. The statistics of DiGiorno pizza, 

America’s favorite pizza brand and the percentage of American’s that love DiGiorno 

were also considered. In order to get an uplifting feel for this story it was pertinent a 

school that was built on helping lower class students reach their dreams was selected. 

After researching inner-city schools, Urban Prep Academy was one of the first links on 

Google. Each Academy and the schools’ values were evaluated to ensure that this 

fabricated story would make sense. 

 In addition to making this article fascinating, further items would need to be 

selected. Photos such as new classroom materials DiGiorno provided will immediately 

draw in readers. This will show that DiGiorno has provided higher technology for low-



income students. Video footage of DiGiorno employees helping Urban Prep students and 

photos taken at events DiGiorno has planned for Urban Prep will also be desirable to the 

public. Interviews of students discussing their experience with DiGiorno will be a good 

item to persuade readers that DiGiorno’s actions fully meet their value system. Quotes 

from principles, faculty and staff, students, parents and DiGiorno CEO’s are necessary to 

show the public DiGiorno helps change the lives of many American students. 

 In order to ensure this project’s success, appropriate media outlets and audience, 

research and convincing evidence must be carefully studied, documented and used. It is 

not only the story that will attract readers but the verification through pictures and 

interviews that will show readers how DiGiorno has saved face through their disturbing 

twitter scandal broadcasted around the nation. 


